



Introduction
Vision Release 6.1 delivers new tools to help your users be more efficient and productive in customer service, purchasing, inventory, and warehouse operations. 
Product management enhancements include a powerful new product history inquiry that reveals in and out inventory audit transactions and allows drill down into transaction level detail for inventory movement activities such as purchase receipts, open orders and PO’s for a product. Year-to-date and month-to-date sales dollars are now visible on the product inquiry form, along with expanded stock status information and new search filters that offer quick access to all products for a specific vendor or product type. 
Vision 6.1 customer service GUI order processing now supports adding lines to orders in maintenance mode before or after product has been shipped on an order.  Customer Management has been enhanced to support quicker creation of new customers or prospects from a template, to support copying of special price overrides, and to create ship-to information from a template in addition to basic customer information.  New CRM icons and sales-related CRM events are available and you can now route all CRM activities to more than one user.
Warehouse operations are improved in automated warehouses with new capabilities to collect pick, receive, and put-away productivity statistics via handheld-scanners and report the statistics gathered over time for warehouse productivity analysis. New inventory management processes are available to help you automatically return excess inventory back to a replenishment warehouse, to return core products back to the vendor, or to return a select group of products back to the vendor.  Replenishment can now be run on demand and the obsolete inventory report has been enhanced with the option of creating credit PO’s automatically to streamline the return of obsolete inventory back to the vendor. 
The best business practice concepts and tools delivered within Vision 6.1 represent one facet of the ongoing commitment that The Systems House continues to make to ensure that our customers always maintain a leader’s competitive edge.
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Customer service enhancements

NEW  add lines to an order in GUI order maintenance
The Current Order form on the Customer Service tab has been enhanced to allow you to add lines to an order after the order has been accepted.  Previously, order maintenance was only supported in character-based Vision and all lines entered were automatically backordered. 
Now, in Vision GUI order entry you may add lines to an order after it has been accepted up until the order has been invoiced.  If a picker has yet to be printed for the customer order and the product being added to the order has availability then the item will print on first picker. If a pick ticket has already printed for the customer order, the added quantity will be placed on backorder to be handled through your normal backorder processing. 
“Recent Transactions” inquiry renamed as “Customer History”
The formerly titled “Recent Transactions” form on the Customer Services tab has been renamed to “Customer History” to more clearly reflect its purpose.  User role and job function definitions are not affected by this change. 
New  Product History inquiry
Vision GUI users now have visibility of transaction-by-transaction inventory movement on the new Product History form.  This new inquiry on the Customer Service tab expands upon the character-based Inventory Audit Inquiry (Main menu 19.1.20). It provides you with additional search options to help you find what you are looking for more quickly and presents much more detail on each inventory transaction. 

The Product History form works in conjunction with the Product search form on the Customer Service tab. First, search for and select a product on the Product form, then with your active product selected, click on the new Product History form.  You will see a listing of all transactions that have taken place for your product presented in oldest-date-first order. Clicking on any of the transaction lines presented will in the list view will display additional transaction details at the top of your screen. 
You can further narrow down the information presented by clicking on the Options button and changing your search filters.  Search filters allow you to display information for a specific warehouse, by a specific user operator code, or to look at activity in a specific inventory stocking location.  By default, you will see the last 100 transactions. You may narrow this down to see a lesser number of transactions, or expand it to see all transactions, or enter specific dates to see transactions that occurred within a target date range.  You also have the ability to filter information by the type of transaction, such as open purchase orders or sales orders only.  

New  YTD and MTD sales on the Product search form
Year-to-date and Month-to-date sales information has been added to display on the Customer Service Product search form. Click on the YTD/MTD Sales tab and select whether you wish to see year-to-date or month-to-date information.  Summarized sales information is presented by warehouse location for the active product including quantity sold, dollar amount, average cost, average GP$, total hits, total fills, and calculated service level.  This information is summarized at the product level and is not affected by the selection of an active customer. 
Additional stock status fields displayed on the Product search form

Stock status information for each warehouse location displayed on the Whse Stock tab on the Product inquiry form has been expanded to include On-Hand, In-Pick, Backordered, and In-Transit in addition to quantity Available. 
Additional product search filters available on the Product search form
New search options on the Product search form allow products to be selected by Primary Vendor, Product Class and Product Type, in addition to the previous filters of Warehouse Manufacturer and Price Class.  Click on the Options button to expose the search filter options and select any combination of search criteria to help narrow your search to find the right product or products.  Enter a product id or part of a product description and your search filters will be applied to narrow your search result.
An additional enhancement allows you to retrieve all products that meet your search criteria without requiring you to also enter a product Id.  So, for example, you might choose a specific primary vendor filter and a product type, and then execute your search, without entering a product Id or description. The Vision product form will return and display all products of your selected product type that are purchased from your selected vendor. 
Users can control the number of items returned on the Product search form
A new option on the Customer Service Product form search Options panel allows users to control of the number of items that are returned to display after a product search. Previously, the maximum search threshold was controlled by Vision and could not be changed.  
Click on the Options button on the Product search form and enter the Maximum Number of Products to Return in your searches. This setting is persistent and will remain after you exit Vision until you reset it. 
Quick add global product to local warehouse in Product search
Each product in your Vision system has an associated record that contains data such as product number, description, and unit of measure. When a new product is added to your system, its record is created at the global product level. If the product is to be available to a particular warehouse, the global product is copied to that warehouse at the time the product is created.  All products are not created automatically in all warehouses to minimize the size of your database and so that searches and reports are not cluttered with products that may never be ordered in a particular location.

However, a product must be defined in your local warehouse in order to transfer inventory automatically from another warehouse when an order is placed for a product that is out of stock. 

In order to expedite transfer handling when this occurs, Vision lets you copy the product information from the global product record to your local warehouse on the fly from the product search form. 
An enhancement has been made to the Vision product search process to streamline this process of copying product information into a local warehouse to facilitate a transfer. 
As you select a customer and ship-to location, your active warehouse in Vision is set to the warehouse default for the customer ship-to you selected. When you search for a product and no product is found in the active warehouse but the product exists in another warehouse, you are now advised upfront with a pop-up message and given the opportunity to copy the global information to your local warehouse level. If you choose “Yes”, you can proceed with a transfer of merchandise from another location that has adequate stock.
Customer management enhancements

Quick create customers or prospects from a template
The ability to create a new customer or prospect from a template has been streamlined to allow quicker creation of a series of new accounts.  Vision Customer Maintenance form has been enhanced to “remember” your active customer template after you load it the first time so that many new accounts can be created in succession without re-loading the template again for each new account.

Also, when creating a new ship-to for a customer, the ship-to address information will default in automatically from the customer address.  Saving a customer template now also saves any ship-to information and copies the ship-to information into any new customers created from the template.
To create a customer or prospect from a template, first create and save your customer information in customer maintenance, checking off the template box at the top of the main form. 
It might be useful to create individual templates for each of your sales associates, or for each of your locations or sales territories. It can be helpful to include the word “template” in the customer name field, that way you can always do a customer search in the future on the word “template” to locate any templates that you might have created.

Next retrieve the template that you want to copy from, by searching for it on the Customer Maintenance Customer Profile form. Click on the template of your choice and you will notice that the template name now displays in the bread crumb trail.  This template will be active in the background until you load another customer template or close Vision.

Once you have an active template selected, you can click on the New button to create a new customer. Then click on Copy to copy in customer and ship-to information from the active template.  Continue on to revise any fields that are necessary and Accept your changes when you are done. 
Copy special pricing from one customer to another

Price overrides setup for a customer by price class, by product, or by MFR/price class on the Pricing form in Customer Maintenance may now be copied from a customer or customer template to another customer for additional flexibility in managing your price overrides.  This lets you setup one or a set of standard price overrides and apply them to other existing customers after customer records have been initially created. 
To copy price overrides, search for your source customer or customer template on the Customer Profile form in Customer Maintenance.   Right-click on the customer record or template presented in the list view search results to activate the copy option. Click on the Copy Customer Pricing option presented and you will see the customer that you are copying pricing overrides from and be prompted to enter an external customer number to copy pricing to.  Enter the target customer number, click Load, and then OK to complete the copy. 
New  7 visual customer profile icons

New customer profile icons exist and can be attached to a customer by selecting the icon from the Customer Profile list on the Main form in Customer Maintenance. Profile icons help Vision users quickly identify at-a-glance the state of a customer account. New icons added in this release include: 
	Description
	Icon
	Used in Event

	Trial Order
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	FreeTrial

	Set Appointment
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	SetAppointment

	Open Account
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	OpenAccount

	Appointment Scheduled
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	Credit Check     
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	CreditCheck

	Credit Hold    
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	Prospect
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	NewProspect


Customer relationship management enhancements

All CRM events allow routing to location-specific individuals

Previously, some CRM events could be routed to a named individual, a set of individuals, or several select roles within your enterprise (such as Customer Service or Account Executive). Now, all events may be routed to different individuals per each store or warehouse location. A Save As button has been added to the Event screen on the CRM Management tab. This button is available when you select an original CRM event for maintenance. 
Click the Save As button if you would like to save the selected event parameters for a specific warehouse. A pop-up window is displayed, prompting you to enter a warehouse number. This Save As feature enables you to identify location-specific route-to individuals The new saved event is added to the Event listing; the warehouse number is added to the end of the event name to indicate that it is an event for a specific warehouse. For example, CreditHold001 is a credit hold event for warehouse 001. Once you've created this event, anytime a credit hold follow-up activity is created for warehouse 001, it is routed to the individuals specified in the CreditHold001 overriding any routing that might be setup in the CreditHold event.

New CRM events available

Vision CRM is based on the notion that events occurring in the normal course of your business create opportunities for you to strengthen your customer relationships. Vision CRM lets you take advantage of these "touch points" by triggering customer-focused follow-up activities based on routine events. An event might be as simple as the creation of a new customer record in Vision. Perhaps when a new customer is created, you want to alert sales support to send out a welcome package. Or perhaps when no orders have been received in the last two months from a customer, you want to alert an Account Executive to place a follow-up call.

Several new CRM events are available in this release including:

	1MonOrdChk

2MonOrdChk

3MonOrdChk

4MonOrdChk
	Creates a follow-up activity 1,2,3,and/or 4 months after the date that a new customer places a first order.  The follow-up(s) are created in real-time at the time the first order is received and posted to the route-to user’s home page on the anniversary date of the customer’s first order. 

	FreeTrial


	Sets the Free-trial profile icon ([image: image8.png]


)and generates a follow-up message when an order is entered in Vision containing an order line with the external product# “FREETRIAL”.  If the Order Icons event is also active, the next order placed after a free trial, will increment the order icon to “1”. 

	SetAppointment


	Create a follow-up activity after a new prospect is created in Vision

Sets the Customer Profile icon to the Set Appointment icon ([image: image9.png]


).

	OpenAccount
	Creates follow-up activities and sets profile icon ([image: image10.png]


) for all customers that have no existing profile icon and have had no sales activity for 6 months or greater. 

	Practice


	Creates follow-up activities to selected route-to users for the purpose of allowing users to practice closing and managing follow-ups on their home page. 


Exceptional service and frequent contact are key aspects of CRM. The Vision CRM modules have been designed to help you provide great service, to make it easy to stay in contact with your customers on a regular basis, and to help everyone in your organization stay abreast of customer opportunities and issues. CRM events are launched from the CRM Management tab and can help you automate both best business practices and marketing/customer retention activities. 

Product Management enhancements
Copy product data fields to more than one warehouse at a time 

Parts of warehouse product records can be customized for each particular warehouse. This allows each warehouse location to define its own primary vendors, product costs, cost-based price calculations, graduated loads and rebates, and minimum sell units of measure. All of a warehouse's product records together make up the warehouse's product file.

Other parts of the product records such as the product description, the product class, and the available units of measure and corresponding UPC numbers are maintainable only at the global product level. This can save you a considerable amount of time. For example, if you need to correct a product's UPC number, you can make one change to the UPC set up in the global product record without having to change it in every warehouse product record.

If you change the data in certain fields for a warehouse product record, the Warehouse Product Updates feature allows you to push that data to other warehouses on demand with only a few simple clicks. With this feature, you'll save time whenever you need to update product fields with the same information across multiple warehouses because you do not have to maintain each warehouse product record individually. 
You can update other warehouses on demand by clicking on the Warehouse Product Update button after changing a field that is updated at the local warehouse level.  Alternatively, when you click on Accept after making a change, you will be prompted to with an opportunity to push any changed fields to all or selected warehouses. A pop-up form redisplays the fields that can be copied and the current data values and lets you select warehouse to be updated. 
The fields on the Product Management tab that can be updated are:

· Inventory Update on the Main screen

· Price Hold Bypass on the Costs/Prices screen

· Exclude Stockout Purchase from Wholesaler on the Main screen

· Breakroom on the Main screen

· Price Calculation Bypass on the Costs/Prices screen

· Miscellaneous Code on the Main screen

· Cost Load % on the Costs/Prices screen

· Deposit Product Number on the Main screen

· Minimum Sell UOM on the UOM screen

· Standard Cost on the Costs/Prices screen

· ABC Code on the Main screen

· New PO Cost and Effective (the effective date) on the Costs/Prices screen

· New Price Level, New Price, and Effective (the effective date) on the Costs/Prices screen

Note that the data can be pushed to a warehouse only if (1) the inventory class of the warehouse is set to sellable inventory and (2) the selected product record already exists in the warehouse.
ROP (ReOrder Point) factors form added to Product Management tab

An ROP Factors form is available on the Purchasing tab to allow quick entry of reorder points for a specific product at all locations.  The ROP Factors form has also been added to the Product Management tab for convenience.

During End-of-Day processing and during on-demand stock replenishment, the system identifies products in need of replenishment. In some cases, the system creates a replenishment transfer order to move products from the replenishment warehouse to the warehouse, store, or outlying stock location that needs the products. In other cases, the system creates pending purchase orders (POs) for needed products and places the POs on the Replenishment Action Report. A recommended order amount is included for each item. Your company’s purchasing manager analyzes this report and decides which POs to edit, activate, and send to the vendor.

During End-of-Month processing and during on-demand ROP/EOQ recalculations, the system can recalculate the various replenishment factors for individual products. The system uses these replenishment factors during End-of-Day processing and during on-demand stock replenishment to identify products in need of replenishment.

Purchasing & Inventory Management enhancements

NEW  Inventory returns to vendor
A new Inventory Returns to Vendor menu option has been added to the Purchasing menu offering additional tools to help large enterprises process bulk inventory returns more efficiently.  Warranty or damaged items (non-scrap) and core product trade-ins can be returned directly to the vendor or collected centrally within your enterprise and then returned to the vendor later depending on the preferences of your enterprise.  New inventory can be returned to the vendor in bulk, making product line swaps or vendor changes simpler.  
In Vision, some products, such as toners, machines, and some furniture, have a residual value upon trade-in and can be collected and returned to the vendor for a credit. This trade-in value or “core” value is tracked separately throughout Vision.  To keep track of returned quantities, you need to set up core, warranty and scrap return warehouses in the Warehouse maintenance on the Vision Configuration tab and assign these supporting return warehouses to your stocking warehouse. Warranty and damaged goods returns function the same way.
In the physical world, your core warehouse might just be a “virtual” warehouse that exists as a shelf or storage area in your physical warehouse. When items are returned from the customer, inventory counts are incremented in the core, warranty or damaged goods virtual inventory so that you can keep returned items separate from sellable products. Periodically, you can gather up your core inventory and return it either to a central processing location in your enterprise or to your vendors. 
For efficiency, returns are often staged on a shelf or floor location in a local warehouse and physically returned to the vendor when an adequate number have been collected. Larger, multi-location enterprises may stage returns locally for a while, then transfer the returns back to a main distribution center to be grouped with returns from other locations and returned to the vendor in bulk.  This two-step process minimizes return transactions to the vendor and ensures greater accuracy in return credits as a result.
New process were added to the Inventory Returns menu to generate transfer orders for core and warranty inventories from local warehouses to a central processing location (two-step returns). A transfer maintenance program has been added to allow manipulation of pending warranty transfers.  Costs can be adjusted as needed and a warranty return can be changed to scrap if the product is determined to be too damaged for return.  New processes have also been generate a credit PO directly to a vendor, or from a larger central processing center to a vendor. 

In addition, a new process was added to this menu to allow bulk product returns when line swaps occur, or when switching vendors. This process allows you to select products to return by vendor, by product class, by product type, or by individual product and creates a return (negative) purchase order (or orders) to the appropriate vendor(s).  In addition, you have the option to return only obsolete inventory by entering a last activity date along with any of the other select criteria. 
Automatically return obsolete inventory to vendor
A new option has been added to the obsolete inventory report to give you the ability to automatically create a negative PO to return obsolete inventory, in addition to running the report. This process lets you identify obsolete inventory by warehouse, for your choice of all or selected vendors, for all or selected product classes, and/or for all or selected product types that have not been sold since a specific date. 

Improved Replenishment Action Report

This report has been streamlined to condense the format for readability.  The Replenishment Action Report can now be sorted by product class as an alternative to the current three-tiered format. The sort of the report is defined by vendor. (Screen 2, field 29) 
Stock Replenishment on Demand

A new process has been added to Vision back-office purchasing to allow a stock replenishment to be generated on demand based on vendor, product class, product type, ABC classification and product miscellaneous code. This process will create a pending PO and produce a Replenishment Action Report. This process also provides the ability to add to a pending PO for the vendor being processed or to generate a new pending PO, leaving any other pending purchase orders for this vendor intact and pending. 
Return excess inventory to replenishment warehouse

Replenishment logic in end-of-day has been enhanced to automate the return of excess inventory from a store or outlying stock location to a replenishment warehouse. Multi-location enterprises can use this feature to streamline the process of inventory balancing between locations. 
A checkbox has been added to the Product Class Maintenance form to prohibit the return of excess inventory at the product class level.  When a warehouse, store or outlying stock location has been setup to be replenished from another warehouse, and replenishment factors have been established for the product, and the quantity available exceeds line point or reorder point an excess inventory situation exists. In this excess inventory situation, a transfer order will be created to return excess product back to the replenishment warehouse. 
In end-of-day replenishment processing, outlying stores/warehouses/stock locations are processed first and replenishment orders are created to fill short stock and also to schedule the return of excess stock from each outlying location to primary replenishment warehouse.  After all outlying stock locations are considered, inventory in replenishment warehouses is evaluated creating any necessary purchase orders from vendors 
Note: The default behavior of Vision is that excess inventory for a product will be returned to a stocking location’s primary replenishment warehouse unless the associated product class is flagged to prohibit excess inventory transfers.  If you are a multiple-location facility that is using Vision’s automated replenishment and if you’ve defined primary replenishment warehouses for outlying stock locations, you should make sure the prohibit excess inventory checkbox is set appropriately for each of your product classes. 
Vision Clarity™ advanced warehouse management enhancements
New  Scanner-based warehouse productivity metrics  
Warehouses using handheld display scanners now have the opportunity to gather and report new warehouse operation productivity statistics.  

In Vision’s Clarity advanced warehouse system, handheld display scanners can be used at pick verification, during receiving, and put-away operations to improve accuracy. Warehouses that have implemented scan automation now can collect and report additional scan productivity metrics by user, by operation.  Scan productivity statistics are collected and can be analyzed over time for process improvement and incentive programs. In addition to new metrics collection and statistics report, a scan maintenance program is available to make any post-scan adjustments. 
Vision SupplyPoint™
New VSP supports Jump Tech’s JumpCart ordering
Vision SupplyPoint e-commerce now supports the JumpTech's JumpCart system letting your customers shop your paper catalog and still have the convenience of placing their orders on the web. It's simple; your customer scans a "jump code" printed next to each item they'd like to order with an inexpensive handheld scanner. When they are finished shopping, they dock the scanner to their desktop PC and their product selections automatically load into a new Vision SupplyPoint order on your web site. It's quick and easy and even makes ordering fun!

Vision SupplyPoint and the JumpCart system help your sales executives open new doors and keep your best customers better connected. JumpCart is easy to set up and uses inexpensive scanners that are very affordable. It's a super door opener and deal-clincher for your sales team, in addition to being a great quick-input technology for your customers.
Please contact Mike Gerlach at (847) 768-3144 for pricing or more information on how to get started with Jump Tech’s JumpCart and Vision SupplyPoint. 
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